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• Constraints to online teaching in institutes of higher education during pandemic COVID-19: A 

case study of CUI, Abbottabad Pakistan,  
AA Dogar, I Shah, SW Ali, A Ijaz 
Revista Romaneasca Pentru Educatie Multidimensionala 12 (2Sup1), 12-24  

 
• Perception, Prevalence and Awareness of Sexual Harassment among University Students in 

Abbottabad 
AA Dogar, I Shah, SW Ali, SS Shah 
Psychology and Education Journal 58 (1), 1182-1195 

 
• Institutional arrangement for disaster risk management: Evidence from Pakistan 

I Shah, N Elahi, A Alam, S Dawar, AA Dogar 
International Journal of Disaster Risk Reduction 51, 101784 

 
• Effectiveness Of Continuous Professional Development Program As Perceived By Primary Level 

Teachers. 
A Saleem, R Gul, AA Dogar 
Ilkogretim Online 20 (3) 

 
• Challenges to International Economic Development of China and Balochistan 

M Jabeen, R Batool, A Dogar 
OIDA International Journal of Sustainable Development 4 (11), 119-126  

 
• Inter-agency collaboration and disaster management: A case study of the 2005 earthquake 

disaster in Pakistan 
I Shah, T Mahmood, SA Khan, N Elahi, M Shahnawaz, AA Dogar, ... 
Jàmbá-Journal of Disaster Risk Studies 14 (1), 1088 

 
• Sports Tourism In Post Conflict Peace Building: Evidence From Swat, Pakistan. 

AA DOGAR, I SHAH, N ELAHI 
Journal of Contemporary Issues in Business and Government Vol 27 (1) 3 

 
 

• Urban Growth Patterns and Forest Carbon Dynamics in the Metropolitan Twin Cities of 
Islamabad and Rawalpindi, Pakistan 
A Mannan, F Yongxiang, TU Khan, SM Nizami, B Mukete, A Ahmad, ... 
Sustainability 13 (22), 12842 2 2021 

 
• Safeguarding cultural resources of built heritage; identifying gaps in policies and practices: a case 

study of abbottabad, pakistan. 
AA Dogar, ALI Syed Wajahat, S Ikram, F Sultan 
PalArch's Journal of Archaeology of Egypt/Egyptology 17 (6), 9243-9254 

 
• Impact of Covid-19 on informal employment: A case study of women domestic workers in 

Khyber Pakhtunkhwa, Pakistan 
AA Dogar, I Shah, T Mahmood, N Elahi, A Alam, UG Jadoon 
Plos one 17 (12), e0278710  



 
• Livelihoods Diversification in Mountain Communities: Drivers of Change in Galiyat, 

Abbottabad, Pakistan 
H Ijaz, BN Khattak, AA Dogar 
Journal of Development and Social Sciences 3 (1), 126-135 

 
• Academic and socio-cultural constraints faced by international students in Pakistan: A case study 

of COMSATS University Islamabad, Abbottabad. 
I Shah, AT Khan, AA Dogar, N Elahi, U Rehan 
Ilkogretim Online 20 (3) 

 
• Education in Madrassa: Understanding the Motivation and Prospects of Passed out Students in 

Abbottabad, Pakistan 
AA Dogar, M Ahmad, SW Ali, I Shah 
PSYCHOLOGY AND EDUCATION 58 (1), 633-646 

 
• UNDERSTANDING WOMEN EMPOWERMENT IN RURAL COMMUNITIES: A CASE 

STUDY OF SAHIWAL DISTRICT, PUNJAB PAKISTAN 
A Ijaz, AA Dogar, I Shah, MS Lodhi, S Dawar 
Humanities, 607-616   

 
• Conceptual Assessment of Independent Electricity Consumer System (IECS) for Sustainable 

Development 
M Jabeen, A Dogar, M Zahid 
OIDA International Journal of Sustainable Development 4 (11), 105-108  

 
• Les conflits régionaux de l'eau: une approche par la négociation 

AA Dogar 
Paris, EHESS  

 
• École Des Hautes Études en Science Sociales 

AA DOGAR 
Université d'Orléans 

 
• Gulfraz, M. B., Ph.D. Thesis entitled "Customer Attitudinal Loyalty towards the Platform and the 

Seller: Consequences of Customer Online Shopping Experience," Supervised by Dr. Xiong Wei, 
Head of Marketing Department, Business School, University of International Business and 
Economics, Beijing, China. 

 
• Gulfraz, M. B., MS Thesis entitled "Corporate social responsibility in purchasing and supply 

chain: the study of organizational performance." Supervised by Dr. Mubashir Hassan. 
 

• Gulfraz, M. B., NUML International Conference - (ICCBM-2014) paper presentation titled 
"Effect of Green Advertisement on Consumer Buying Intentions with the Mediating Role of 
Consumer Attitudes towards Green Advertisements". 

 
• Gulfraz, M. B., & Wei, X. (2019). Impact of Sales Person's Customer Orientation, In-Store 

Promotions and In-Store Environment on Impulsive Buying Mediated by Urge: The Moderating 
Role of Impulsive Buying Tendency. International Journal of Science and Business, 3(6), 99- 
117. 



 
• Duan Wenqi, Gulfraz, M. B., (2021). Role of social media in the integration of unconventional 

innovation in the platform ecosystem. Accepted at the 2021 ACEIK- IMIP conference at 
Changsha, China. 

 
• Gulfraz, M. B., Sufyan, M., Mustak M., Salminen J., Srivastava, D. K., (2022). Impact of 

Attitudinal Loyalty from Online Customer Shopping Experience on Impulsive Buying: The 
Moderating Role of Self-Control. Journal of Retailing and Consumer Services. SSCI Impact 
Factor 7.135. JCR Q3, ABS 2 Star. 
 

•  
• Gulfraz, M. B., & Sufyan, M., Akhtar, Naeem (2022). The Mediating Role of Purchasing Social 

Responsibility between Soft Resources and Organizational Performance. International Journal of 
Procurement Management, ABS 2 Star. 

 
 
 
 
 


